Ways to
Manage Your
|dentity

By Garrett Wasny

: A ccording to a 2005 Harris Poll, near-
. ly one quarter of online adults had
Googled a co-worker, employee,
potential employee, boss, client, date or
other acquaintance for more information
on their background. I suspect that num-
ber is much higher in reality, probably
more like 90 percent, but people don't
want to actually admit they Google snoop
(but of course everyone does, practically

all the time).

Lesson: just as you use Google to find
out about the world, people around
the world are using Google to find out
about you. Good or bad, they're judg-
ing you and making decisions about you
based on what Google reveals. For many,
Google is where people get a first—and
perhaps lasting—impression of you, so
professionals of all stripes need to be
more aware of and proactive in shaping
their Google identity and their personal
brand in cyberspace,

Some may think, “Google is a huge
multi-billion global search corporation
and what they say about me is totally
beyond my control, so why bother?” This
is so not true. Individuals have a surpris-
ing amount of control over what appears
about themselves on Google, and taking
charge of your online persona is a lot
easier than you think. Just follow these
15 quick and low-cost Google identity
management tips, and you can put your
best face—and foot—forward when the
online world searches for information
on you.
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